BART Key Customer Market

In the 2004 Customer Satisfaction Survey, 80% of the customers said that they used BART at least once a week with more than half, 56%, traveling five or more days a week.

A more recent phone survey of the 2004 riders asked these customers to provide detailed information on individual trips taken on BART during the week prior to the survey.

Among all riders almost four in ten, 38%, made at least ten trips on BART during the prior week.  
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As would be expected the weekday peak riders averaged the highest number of trips in a week. Peak period riders average a third more trips than the off-peak and fifty percent more than weekend customers.  

Some 47% of the weekday riders said that they made at least one trip on every weekday of the prior week.  These regular riders provide a major component of BART farebox revenue.

Revenues, of course, are generated by all customers, but regular commuters are a key element of the revenue stream.  Although BART carries about 1.5 million individual persons per year, it is estimated that 120,000 regular commuters generate 65% of BART farebox revenue.

BART operates in a competitive environment and it is important to maintain high levels of customer satisfaction among these riders. Most BART customers, 78%, have the option to use some other mode of transportation.  Driving a car alone or with others is the primary alternative to BART. 

Fortunately BART has maintained positive satisfaction levels among our customers.  During the 2004 Customer Satisfaction Survey BART registered an all time high 86% positive satisfaction rating.  

